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FIRST 

IMPRESSIONS 
LOOKS MATTER! 

L ŘƻƴΩǘ ƪƴƻǿ ŀōƻǳǘ ȅƻǳΣ ōǳǘ L 
had a lot of pimples when I 
was a teenager. They used to 
call me zit-face. (I still cringe 
when I hear the word zit.) 
And I was shy, uncool (I 
refused to smoke, even 
then), and had nerdy glasses. 
[ŜǘΩǎ ŦŀŎŜ ƛǘΣ L was a nerd! 
 
Sadly, even though I was 
smart, kind and sensitive on 
ǘƘŜ ƛƴǎƛŘŜΣ ǘƘŀǘΩǎ ƴƻǘ ǿƘŀǘ 
people saw at first glance, 
ŀƴŘ Ƴƻǎǘ ŘƛŘƴΩǘ ƳŀƪŜ ǘƘŜ 
effort to get beyond that 
glance.  
 
Your website may be having the same problem. LŦ ƛǘ ŘƻŜǎƴΩǘ ƳŀƪŜ ŀ ƎƻƻŘ ŦƛǊǎǘ 
impression, folks will bounce right off that first page they see and never come back.  
 
²ŜΩŘ ŀƭƭ ƭƛƪŜ ǘƻ ǘƘƛƴƪ ǘƘŀǘ ƻǳǊ ŎƻƴǘŜƴǘ ƛǎ ǎƻ ƎǊŜŀǘ ǘƘŀǘ ǇŜƻǇƭŜ ǿƛƭƭ ƭƻǾŜ ǳǎ ƴƻ ƳŀǘǘŜǊ 
Ƙƻǿ ǳƎƭȅ ƻǳǊ ǎƛǘŜ ƛǎΦ ¢Ƙŀǘ ǘƘŜȅΩƭƭ ŘƛƎ ŀǊƻǳƴŘ ǳƴǘƛƭ ǘƘŜȅ ŦƛƴŘ ǿƘŀǘ ǘƘŜȅ ǿŀƴǘΦ hǊ ǘƘŀǘ 
ǘƘŜȅΩƭƭ ōŜ ōƭƻǿƴ ŀǿŀȅ ōȅ ǎƴŀȊȊȅ ŦƭŀǎƘ ŀƴƛƳŀǘƛƻƴǎ ŀƴŘ ōŜƎ ǳǎ ŦƻǊ ƳƻǊŜΦ  
 
{ŀŘƭȅΣ ƭƛŦŜΩǎ ƴƻǘ ƭƛƪŜ ǘƘŀǘΦ CƛǊǎǘ ƛƳǇǊŜǎǎƛƻƴǎ ƘŀǇǇŜƴ Ŧŀǎǘ ŀƴŘ ǘƘŜȅ ƭŀǎǘΦ  
 
Lƴ ǘƘŜ ǇŀƎŜǎ ǘƘŀǘ ŦƻƭƭƻǿΣ ǿŜΩƭƭ ƘƛƎƘƭƛƎƘǘ ǎƻƳŜ ƻŦ ǘƘŜ common usability mistakes  that 
could be scaring off your prospects before they get to know ȅƻǳΦ !ƴŘ ǿŜΩƭƭ ǘŜƭƭ ȅƻǳ 
how to solve or avoid making those mistakes on your website.  
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INSERT IMAGES 

Tempting to click the 1927 Events words in the oval, ƛǎƴΩǘ it? Because 
you thought it  might direct you to some private uptown events. 
Sadly, that is not a link. If you are patient enough to look closely & 
experiment, ȅƻǳΩƭƭ find the Home and Book Your Event words in the 
top corner. And the little black dots on the right are actually the 
navigation links. 
 

ñ 
1. People shouldnôt have to guess where 

to click.  

 

2. Things that look clickable should be 

clickable! 

 

3. Even with bi-focals it is hard to read 

the words in the top corner.  

MISTAKE: HARD TO FIND LINKS 
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Subtle colors can be good in an image, but make sure your 
text has a strong  color contrast.  There are lots of free color 
contrast checking tools online. Use them.  

ñ 
MISTAKE: BEING BLAND 

1. Subtle websites make fewer sales.  

 

2. Use strong color contrasts but avoid 

clashing. 

 

3. Make sure your text is clearly visible 

against the background. 
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My eyes hurt! 

Yes, we want color contrast. But not clashing colors! This one 
is especially bad because it is impossible for people with the 
most common type of color-blindness to read.  

ñ 
MISTAKE: NOT BLAND ENOUGH! 

 
1. Think carefully before using 

contrasting colors. 

 

2. Contrast is good, but not if it 

hurts your eyes! 
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Each page should have a focal point. There is so much going 
on here that the visitor ŘƻŜǎƴΩǘ know where to look. Much 
better to simplify the page and have one or two major focal 
points. 

ñ 
1. Donôt try to cram everything into one 

page. 

  

2. Think twice before allowing ads on your 

site. Is the few dollars that might earn 

worth distracting from your own 

products and services?  

MISTAKE: OVERCROWDING 
 

https://www.facebook.com/frankonlinemarketing
https://twitter.com/temafrank
https://www.linkedin.com/in/temafrank
https://plus.google.com/u/0/+TemaFrank/posts


This is the actual size on my Nexus 5 phone, which is a 

decent-sized phone. Sadly, not only is it unreadable, 

thereôs half a screen of wasted space!  

ñ 
MISTAKE: NOT PHONE FRIENDLY 

 

 1. Make sure that your site displays 

properly on mobile phones. 

 

2. Text should be easy to read on a 

handheld screen without adjusting the 

text size. 
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NOT
! 

or NOT!  

ñ ñ 
MISTAKE: WASTING VALUABLE SPACE 

1. Huge pictures or banners at the top of 

the landing  page can push important 

info ñbelow the foldò and out of view. 

 

2. Make sure that the first screen gives 

them motivation to read more. 
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They clearly know what will inspire their site visitors to want 
to read more. 

ñ ñ 
MISTAKE: SENDING THEM HUNTING 

 
1. Donôt make your users hunt for what 

they are looking for.  

 

2. Offer clear and obvious options. 

 

3. Make it easy for them to spot the 

content they want to see. 
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Sure LΩŘ love to go to New York, London, Paris, Rome, Los 
Angeles, San Francisco, Hong Kong, Rio and more. But if your 
list is this long it should be vertical, not horizontal. 

ñ ñ 
MISTAKE: CROWDED NAVIGATION 

1. Donôt over-crowd your navigation bar. 

 

2. Use fonts that are easy to read. 

 

3. Test your website on different screen 

sizes. 
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1. Asking for too much information.  Of course you want to know more about 

people who are downloading your free e-book, but asking them for it is likely to 

just scare them off. Ask for as little as possible. Every question you add loses 

you prospects. 

Each page should have a focal point. There is so much going on here that 
ǘƘŜ ǾƛǎƛǘƻǊ ŘƻŜǎƴΩǘ ƪƴƻǿ ǿƘŜǊŜ ǘƻ ƭƻƻƪΦ aǳŎƘ ōŜǘǘŜǊ ǘƻ ǎƛƳǇƭƛŦȅ ǘƘŜ ǇŀƎŜ 

and have one or two major focal points. 
 

The more information you ask for from your visitors, the 
more likely you are to scare them away. 
 
This example is way too much to ask on a first date!  

ñ ñ 
MISTAKE: ASKING TOO MUCH 

 
1. Ask for as little as possible. Collect 

only the basic information you need. 

 

2. Every question you ask loses you 

prospects. 
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Augghh! It will take me a while to get a combination that 
works. And then ǘƘŜȅΩƭƭ probably make me change it every few 
months.  I understand security fears, but really? 

ñ ñ 
MISTAKE:  COMPLICATED RULES 

 

1. Use email addresses for usernames 

 

2. When they return to your site, say ñEnter 

the e-mail address you signed up withò 

 

3. A long passphrase is at least as secure 

as a shorter combination of letters, 

numbers and symbols.  
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ñ 

Relying on PDF documents is bad for readability and 

for search engine optimization (SEO).  

ñ 
MISTAKE: RELYING ON PDFôS 

 

1. Make sure your visitors can see  your 

important content right on your site. 

 

2. Have a downloadable pdf version 

available as an option, but make sure you 

also convert your pdfôs to web-friendly 

formats. 
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Really, folks, the days of dancing dogs on a star-spangled background 
are loooonnnng gone! 

ñ ñ 
MISTAKE: POINTLESS ANIMATION 

 

1. Cartoons are OK if they have a purpose, 

but moving images on your website can 

be  distracting.  

 

2. Only use them if you have something 

really, important that they must see.  

 

3. Never have more than one on a page.  

 

 

 


